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ά²Ŝ ŎƻƴǎƛŘŜǊ ƻǳǊǎŜƭǾŜǎ ǘƻ ōŜ platform agnosticέΦ

- Jim Spanfeller, President & CEO of forbes.com

We need to create and deliver content to our audience via any

channel they may want to access to consume that information ς

Core print product, website, e -newsletter, blogs, mobile application,

RSS, etc.

The same is true of selling digital ςwe need to create 
and deliver opportunities to our marketing partners 
across all platforms in a creative, engaging, value-rich 
package.



Where Are You Selling?

ÅWebsite(s)

ÅBlogs

ÅE-Newsletters

ÅVideo

ÅDigital Magazine

ÅCustomized Content

ÅLanding Pages

ÅMicro sites 

ÅMobile

ÅCommunities

ÅDirectory Listings

ÅSearch

ÅContests

ÅSponsorships

ÅWebinars

ÅDownloadable content
ïWhite Papers

ïCase Studies

ïPodcasts



How Are You Selling?

ÅCPM

ÅMonthly fee

ÅPay per click (PPC)

ÅPay per action (PPA) or Cost per action (CPA)

ÅPackaged or Integrated Campaigns
ïCore print product + _______________________

ïDigital packages not associated with the magazine

ÅOther elements



Pricing

ÅYou have something very special ςŘƻƴΩǘ ƎƛǾŜ ƛǘ 
away no matter what!

ÅPrepare to adjust based on market conditions

ÅBundle in other opportunities

ÅConsider some discounts based on print 
contracts and frequency

ÅWhat are your competitors up to?

ÅBe innovative



9ǾŜǊȅ ²ŜŜƪ L DŜǘ !ǎƪŜŘΧΦ
ÅWhat is an average click-through rate?

ÅWhat is an average open rate?

ÅHow much inventory do we have?

ÅCan I lower our cpm?

ÅCan I package this into the print buy as added 
value? 

Å¢ƘŜȅΩǊŜ ƭƻƻƪƛƴƎ ŦƻǊ ǎƻƳŜǘƘƛƴƎ ƻǳǘ ƻŦ ǘƘŜ ōƻȄΧΦ



Digital Extensions of 4 MSP Publications

ÁFour  websites ς
mspmag.com, tcbmag.com, 
deltaskymag.com, 
ibmsystemsmag.com

ÁDelivering more than 
870,000 page views to 
177,000 visitors in any 30 
day period

Á Includes 21 blogs ς32 
bloggers

Á14 e-newsletters ςweekly 
and monthly

Á200,000 + e-newsletters are 
sent out each month



Online Awards

mspmag.com

Å2007 and 2009  CRMA ςGold Medal for Excellence

Å2007 Web Marketing Association Medal for Excellence

Å2008 Winner of 2 Regional Emmy Awards (Nominated for 2 
more in 2009)

Å2008 MMPA ςGold Best Digital  Media

tcbmag.com

Å2008 MMPA ςSilver Best Digital Media

ibmsystemsmag.com

ÅMIN Best of the Web ςHonorable Mention ςRedesign (up 
against Business Week)



Under The Hood

Å Design + Information Architecture ς
b-swing

Å Content Management Systems ς
Crown Peak, Kentico and Moveable 
Type

Å Blogs ςMoveable Type, TypePad

Å E-Newsletters ςExact Target

Å Site Metrics ςWebTrends, Google 
Analytics, BPA

Å Ad Banner Serving ςOpen X

Å Video ςblip.tv

Å External Social Media: Facebook, 
Twitter, MySpace


